ﬂ MNMpusaTbaHk

Tapudun Ha BUKOPUCTAHHA eKBAaUPUHIy Ta

nnartexiB ona nianpueMLUiB

Onnarta 4YaCcTUHaAMm

MiaKI04EHHs be3KoLWwTOBHO

[0 nocnyru

Kowmicii ons

Ha3eMHUX 3a/1eXXHO Bif KiIbKOCTi MiaTexiB

MarasuHiB

Kowmicii gns

iHTepHeT- 3ane)xHo Bif KiJIbKOCTi nnaTexiB

MarasuHiB

Mnartexis 2 3 4 5 6 7 8 9 10 11 12 13
. . 2, 2, 11, 12, 13, 14,

Kowmicia, % 3 5 3,6 5,3 6,5 7.7 8,8 9,9 5 5 7 8

Mnatexis i 51) 16 17 18 19 20 21 22 23 24 25

Kowmicis. % 1 1 18, 19, 20, 21, 22, 23, 24, 25, 26, 27,

v 70 6 7 1 1 1 1 3 2 3 3 3 3

Ha3eMHUM MarasuHam i3 POS-TepMiHanamm KOLWTY 3apaxoByloTbCS HACTYMHOro AHSA 3@ BUPaxyBaHHAM KOMICii 3a cepBicom «OnsiaTa YacTuHaMm». MnaTy 3a 06CNyroByBaHHs

€KBaMPUHIy MOXXHa neperasHyTn Ha CaunTi.

DaHi akTyanbHi Ha 15.11.2026

MpuBaTbank JlineHsia Ne 22 Big 05.10.2011


/business/entrepreneurs/acquiring

IHTepHeT-MarasmMHaM KOLTU 3apaXoBYOTbCSA B PEXMUMi OHIalH NPOTAroM 2 roAuH.

DaHi akTyanbHi Ha 15.11.2026 MpuBatbaHk JliueHsia Ne 22 Big 05.10.2011



